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ABOUT DSRG

• Launched on 3 July 2020
• 2 cycles of Call for Proposals per year
• Maximum RM10,000 per project, with duration of up to 9 months (6 months research activities, 3 months

administrative closure)

BACKGROUND

• Focus Area 1: Digital Citizenship & Cyber Wellness (DCC): Clarifying regulatory and developmental gap
areas influencing participation, positive uptake, and wellness in an increasingly digitally dependent world.

• Focus Area 2: Digital Inclusion (DI): Clarifying regulatory and developmental gap areas related to factors
that impede equality of access and challenge the paradigm of ensuring that no one is left behind or is
deprived of digital connectivity and its benefits.

FOCUS AREAS

• To grow the evidence-based research/ data for internal MCMC customers to build a better
understanding of the digital communications and services landscape in the communications and
multimedia industry.

• To assist the development of policy, programmes, and interventions aimed at promoting the
inclusion and participation of all population segments as the nation transitions towards being a
fully digitally connected and informed society.

OBJECTIVE
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DSRG STATISTICS (2020 – 2023)
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DISSEMINATION OF FINDINGS

(https://www.mcmc.gov.my/en/resources/research/publications) 

Media Matters

MCMC Research Symposium

Communicate@MCMC
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2023, CYCLE 2 RESEARCH TITLES (1/2)

DCC-1

DCC-2

A Comparison of Consumers’ Awareness, Perception, Intention and Participation of E-Waste Recycling Amongst Rural 
and Urban Malaysian Users
 Addresses the gap areas pertaining to adopting e-waste recycling and other sustainable usage practices.

Enhancing Digital Media and Information Literacy in Malaysia: A Framework and Roadmap for Klik Dengan Bijak Initiative
 Addresses the gap area pertaining to competencies and literacies in digital media and information literacy, focusing on

developing a framework and roadmap for the KDB initiative.

Focus Area 1: Digital Citizenship & Cyber Wellness (DCC)

Focus Area 2: Digital Inclusion (DI)

DI-1

DI-2

Free-To-Air Channel: Uses, Motivation and Gratifications of Users in the Northern Region of Peninsular Malaysia
 Addresses the gap areas pertaining to the state of adoption of Free-To-Air (FTA) television platforms and channels amongst 

Malaysian users located throughout the northern region of Peninsular Malaysia.

Feasibility of Resource Sharing in Courier Industry – An East Malaysia Outlook
 Addresses the gap area pertaining to resource-sharing model among postal and courier operators in Sabah and Sarawak.
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2023, CYCLE 2 RESEARCH TITLES (2/2)

DI-3

DI-4

Assessment of Primary Healthcare Accessibility in Rural Areas
 Addresses the gap areas pertaining to Primary Healthcare (PHC) provision in rural areas lacking geo-addresses in Malaysia.

Big Data in the Telecommunications Sector in Malaysia: Leveraging Geospatial Data for Optimisation and Decision-Making
 Addresses the gap areas pertaining to the validation and improvement of geospatial data utilisation for network performance,

coverage, and resource allocation in the telecommunications sector in Malaysia.

DI-5

DI-6

Enhancing Malaysia's Postcode System: A Geospatial Solution for Improved Precision and Efficiency
 Addresses the gap area pertaining to how geospatial solutions can play a role in increasing the accuracy of postcodes in

Malaysian addresses.

A Study on the Demand for Mobile Services in Sparsely Connected Remote Areas Across Malaysia
 Addresses the gap areas pertaining to the demand for mobile services and Internet in rural areas and the communities’ spending

power for connectivity services.

DI-7
Exploring the Impact of Artificial Intelligence Adoption in the Communications and Multimedia Industry
 Addresses the gap areas pertaining to the adoption of AI and its impact on the C&M industry (telecommunications, broadcasting,

postal and courier sectors).

DI-8
Factors Promoting and Hindering the Implementation of Pick-Up and Drop-Off Services Related to Courier Services
Deployed at Pusat Ekonomi Digital (PEDi) in Sabah
 Addresses the gap area pertaining to the adoption and deployment of innovative courier services via MCMC's PEDis in

supporting e-commerce services.
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Application Deadline: 
31 August 2023, at 5:00 pm

https://www.mcmc.gov.my/ms
/grants/2023-dsrg-cycle-2 

Learn more about our DSRG 2023,
Cycle 2 Call For Proposals and
application guideline by scanning
the QR or visit our website.

DSRG 2023, Cycle 2 
Call for Proposals 
NOW OPEN! 

APPLY NOW

https://www.mcmc.gov.my/ms/grants/2023-dsrg-cycle-2
https://www.mcmc.gov.my/ms/grants/2023-dsrg-cycle-2


Thank 
You

Research Enterprise Department
MCMC Academy
Malaysian Communications and Multimedia Commission
Centre of Excellence
Jalan Impact, Cyber 6, 63000 Cyberjaya, Selangor Darul Ehsan.

Tel: +60 3 8688 8000
Fax: +60 3 8688 1000
Website: https://www.mcmc.gov.my
Email: dsrg@mcmc.gov.my (DSRG-related queries)

research.enterprise@mcmc.gov.my (other queries) 

https://www.mcmc.gov.my/
mailto:dsrg@mcmc.gov.my
mailto:research.enterprise@mcmc.gov.my
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