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INTRODUCTION



ÅAim to revolutionise the 

agricultural sector by promoting 

innovative production and supply 

chain management.

ÅThe 12th Malaysian Plan (2021-

2025)

The sector contributes 

significantly to agricultural trade 

exports with a surplus of RM31 

billion in 2017.

ÅTechnological advancement in 

Malaysia

ÅOpportunity for policymakers to 

harness digital technologies and 

enhanced policies tailored to the 

agricultural sector's needs

BACKGROUND

Malaysia Digital Initiative
Malaysia's Oil Palm 

Plantation Sector
Digital Transformation
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The LEIQ  model was based 
on Kansei Engineering and 
provided an easy tool to 
discover peopleôs implicit 
experiences (emotion) and 
their influence on decision -
making, productivity, well -
being, and quality of life. . 
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Quantitative 

StudySurvey questionnaire based 
on the UTAUT2 model
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01

UTAUT2

02

MODEL LEIQ

ACCELERATING 

DIGITALIZATION

03

EXPERT STUDY

01

02

03

A quantitative approach using a well-established indicators from X-

UTAUT2 to measure the rate and the degree of digitalization within 

the oil palm plantation sector in Peninsular Malaysia (n=130).

Output: Current state of the level of digitalization adoption

A systematic qualitative approach to discover the implicit issues and 

challenges contributing to digital adoption from primary source 

(n=20).

Output: Issues/ challenges, enablers, and expectations facing the 

people

The degree of digitalization from 01, and the challenges, enablers, 

and expectation identified in 02 will be used as a basis to develop 

recommendation to accelerate digital adoption. The developed set of 

recommendations will then be evaluated qualitatively industry 

experts (n=3).

Output: Recommendations to promote and accelerate digitalization

STUDY MODEL



KEY FINDINGS












































