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INTRODUCTION



BACKGROUND A

Malaysia's Oil Palm Sigital T f '
Plantation Sector gital Transtormation
‘ A Aim to revolutionise the \ A Technological advancement in

agricultural sector by promoting Malaysia
Innovative production and supply
chain management.

The sector contributes

significantly to agricultural trade - .
exports with a surplus of RM31 PP y POIliCY

I harness digital technologies and
_ billion in 2017. = :
A The 12th Malaysian Plan (2021 enhanced policies tailored to the

‘ 2025) I agricultural sector's needs
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LEIQ MODEL

he LEIQ ™ model was based
Negative Emotions on Kansel Engineering and
provided an easy tool to
di scover peopl eds
experiences (emotion) and
their influence on decision -
Important making, prOdUCtiVity, well -
being, and quality of life. .
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STUDYIODEL

01
UTAUT?

ACCELERATINQ
DIGITALIZATIO

02
MODEL LEMQ

03
EXPERT STUDY,

K

A guantitativeapproachusinga wellestablishedndicatorsfrom X-
UTAUZ to measurethe rate andthe degreeof digitalizationwithin
the oil palmplantationsectorin PeninsulaMalaysian=130).
OutputCurrenstateof thelevelof digitalizatioradoption

A systematicqualitativeapproacho discoverthe implicitissuesand
challengescontributingto digital adoption from primary source
(n=220).
Output Issues/ challengesgnablers,and expectationsfacing the
people

The degreeof digitalizationfrom 01, and the challengesenablers,
and expectationdentifiedin 02 will be usedas a basisto develop
recommendatioto accelerataligitaladoption Thedevelopedet of
recommendationswill then be evaluated qualitatively industry
experts(n=3).

OutputRecommendations promoteandaccelerateligitalization



KEY FINDINGS


































































