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Global Broadband Statistics
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The Kampung WiFi project encompasses
building broadband centres for 615,000 people
in 246 locations at a cost of RM60 million.

Source: "Mobile Banking Usage to Double by 2013" by Marketing Charts, June 2010 based on "Mobile Banking ~ Mobile banking dominate _the_ market; message-based mobile banking, mobile
Goes Mainstream,” Juniper Research browser, downloadable Application.
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Blogger — Global Facts™

Once Blogging - Still Blogging
Sysomos.com#2, after an analysis of more than 100
million blog posts, found the most active bloggers are

Blogosphere

Country

met.. Converging to 1Malaysia

Internet is a gender neutral
environment
(at least in the Blogger context)

Location (%)

- us 29.2
younger people who have grown up during the ™ ~r
blogging revolution, which started about seven years _ ' Gender distribution

ago. Brazil 4.2
Canada 3.9
Age distribution Germany 3.3
< 20yrs Italy 3.2
e Spain 3.1
France 2.9

53.3% 21-35yrs Russia 2.3 E

Australia 2.22 w
India 2.14
19.4% 36-50yrs Sweden 2.05

Over 100 million blog posts analysed. Source: sysomos.com

A s S | 2 styrs Malaysia 1.7
Over 100 million blog posts analysed. Source: sysomos.com Netherlands 1.69

#1 Analysis of more than 100 miflion blog posts.

#2 Toronto-based Sysomos incorporated in September 2007, a subsidiary of Marketwire Inc. Details at http://sysomos.com/company/about-us

Source: sysomos.com, June 2010

Did You KNOW?

Video game consoles now top the list of platforms
(other than PCs) offering Internet connectivity and
consumer access to thousands of television shows and
movies.

Source: Market research group iSuppii report on "Gaming Platforms Evolve Beyond Gaming - Console,
Handheld and Mobife Gaming Continues to Battie"

US-based UL Environment, the
environmental evaluation arm of
safety certifier Underwriters
Laboratories, is starting a GREEN
mobile phone standard. So far, the
4.6 billion cell phones in the world do
not as yet have a consistent way to
compare the environmental impacts
of different brands and models.

Source:http://www.greenbiz.com/news/2010/08/09/ule-dialing-
new-cell-phone-sustainability-standard#ixzz10DRRDH3H

Women shaping the Internet’' as globally they visit
more social network sites and spend more time there.
Furthermore, The Nielsen Company study indicated
women and people between age 35 and 54 are most apt
to perform social networking activities via mobile device.

Is this your reason for going to the Cinema?

Reasons to choose a movie theatre over at-home viewing

Like the experience of watching movies on the big
screen,

50%

|

Don't want to wait to see the particular movie. 32%

|

Want to be with friends - it's a social event. 24%

I

It is a good thing to do with a date. 17%

The whole experience includes the movie,
conscessions, seating, cleanup. | don't have to do
anything.

17%

Other 16%

11
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Source:http://www.businesswire.com/portal/site/home/email/headlines/?ndmViewld=ne
ws_view&newslLang=en&div=-867702808&newsId=20100316005727

Internet TV for Home Entertainment

Recently, game consoles emerged as a significant
platform offering consumers VOD in the US,
according to iSuppli*. In April, Sony's PlayStation
Network added MLB.TV to its lineup. This is a TV
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The Power of the Internet

Social Media Marketing for more Eyeballs

While businesses were uncertain about social media
marketing a year ago, this medium is now reported to
be rapidly gaining traction. Social Media Examiner.com
in their study of this development, found that social
media marketing is generating exposure for the
business (as indicated by 85% of all marketers - see
chart below), increasing traffic/subscribers/opt-in list
(63%), and building new business partnerships (56%).

The benefits of social media marketing

0% 10% 20% 30% 40% 50% 60%

70% 80% 90%

generated exposure for my business
increased my traffic/subscribers/opt-in list

resulted in new business partnerships

helped us rise in the search rankings
generated qualified leads
helped me sell products & services/close business

reduced my overall marketing expenses

The report found use of
blogging among marketers is
on the rise. The Top four

Commonly used Social
Media Tools

. . Twitter 88%
social media tools are
Twitter, Facebook, LinkedIn _Facebook 87%
and blogs. Marketers also | LinkedIn 78%
want to learn more about @ Bjogs 70%

social bookmarking, Twitter Vo Tube or other video | 46%
and Facebook networks and Social bookmarking sites| 279

tools. (i.e., Del.icio.us)

S . Forums 26%
The findings on mobile >

smartphone marketplace are | Dig9, Reddit, Mixx, | 220
. . StumbleUpon or similar
that bigger businesses were
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Enterprise Security Challenges
Increasing risk to enterprise security results from:

e More electronic transactions - More transactions
are done online resulting in more payment and
financial information being at risk compared to a
decade ago. Online transactions include electronic
banking such as Internet banking, payment
services such as Paypal, facilities such as online
stock trading, and many more.

e More Mergers and Acquisition - Especially
during this crucial period of recovery from global
crisis when mergers bring together new systems,
new users and more access to the network that can
fall through cracks and open up to new threats. For
example, when two or more large organisations are
integrated, it takes quite a bit of time to recognise
the new communities as well as update the system
with merged users. In this event, it is easier to take
sensitive data without even being able to trace the
accessed path.

o More Outsourcing activities - As more and more
business functions are outsourced to third parties
these days, a hon—-employee seems to have control

over internal systems which raises the business
risk.

Source: Adapted from ArcSight, Defeat Cyber Threats & Risks white paper,2009

Social Media Effectiveness Depends on Type of
Business

In a separate study by Hubspot.com, B2C businesses
found Facebook to be more effective,
businesses found Linkedin more effective.

on customer acquisition numbers obtained through the
four social media channels surveyed*, that is, Twitter,
Facebook, LinkedIn and company blogs as follows:

while B2B
This is based

sites
more likely to optimise their ————
. Ning sites 17%
websites and leverage on
MySpace 11%

mobile advertising.

Most marketers are interested in learning more about
smartphone opportunities, and are seeking to optimise
their websites for mobile browsing. Also, B2C companies
were more interested in interacting with mobile fans
(65.4% of B2C versus 54.6% of B2B).

Percentage of Companies Using Specific Social Media Channels
and/or Blogs Who Have Acquired a Customer From That

Channel
70% / 4 \ )
60% s1% [ 7%
— /
50% 2894 /% X 3%
40% 33% / \ mB28

service on the PS3 for live streaming Major 20% 26%
League Baseball coverage. In the US also, Netflix 0% B2C
(offering online flat rate DVD and Blu-ray Disc About the survey respondents 10%
rental-by-mail and video streaming), which has

0% -+ T T 1
been available on the Microsoft Xbox 360 and HubSPBt  Twitter W \Linkedln/ Company Blog
~

In December 2009, Nielsen research indicated that
women were responsible for 55% of mobile social
networking activity, compared to 45% done by men.

46%

Worldwide Social Networking Category Usage and Engagement by Females
and Males May 2010

Total Worldwide Audience, Age 15+ - Home & Work Locations*

Source: com Score Media Metrix

Social Networking

PlayStation 3, is available on the Nintendo Wii.

iSuppli: Percentage of Worldwide Shipments of Consumer
Electronic Devices Equipped with Embedded WLAN in 2009
(Percentage of Unit Shipments)

Social Media & Blogs Generate Real Customers

% Reach | % C ition | % C ition | % C ition | Average -
Unique Visitors | Pages Minutes Hours_ . 1% ,2% 400 Percentage of com pan =58 Channel Pe rcentage
per Visitor that use social media and [ P R pyey
Total Audience | 72.5% 100.0% 100.0% 100.0% 4.7 T blogs for marketing that have = E ?(, 9 440/0
i aceboo (o]
All Females 75.8%  |47.9% 57.0% 56.6% 5.5 0V Players and Recorders : aﬁqu'rﬁd a | Customer(‘j Ifrodm : -
u D D 3 = Digital Set Top Boxes Source: 2010 Social Media that channel-generated lead |LinkedIn 41%
All Males 69.7% 52.1% 43.0% 43.4% 3.9 mVides Game Cansoles 25% Mar{(eting ) Industr:y Report by Twitter 41%
*Excludes visitation from public computers such as Internet cafes or access from mobile phones or PDAs. T — : gzzgggg:i‘:;f’{;f‘:’%ﬁg;zg”""""‘"" ggfl?lg/al‘;éilz I‘IE;/T/Z}II'IHQEQ C30517é, éqppg ,I_{

Work for a small business (2 to 500 employees)
@ Work for mid-size business (501 to 1000 employees) | €11d€d responses from 1,898
@ Work for large business (1000+ employees) marketers who responded.
@ Not currently employed
/ *Source: http://broadcastengineering.com/news/game-platforms-bring-internet-tv-0518/ @ Student

*Based on a survey of 231 professionals involved or familiar with their business’
marketing strategy.

#1source: http://www.comscore.com/Press_Events/Presentations_Whitepapers/2010/Women_on_the_
Web_How_Women_are_Shaping_the_Internet

Source: The State of Inbound Marketing 2010 by Hubspot.com, February 2010
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