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Session Objectives
Programme Overview

The briefing introduces the Digital Society Research Grants, focusing on targeted 

research supporting regulatory and industry needs.

Proposal Preparation Guidance

Participants learn to submit aligned, feasible, and competitive proposals within fixed 

timelines and budgets.

Common Pitfall Awareness

The session highlights frequent mistakes such as over-expansion of research scope 

and activities beyond programme boundaries.

Balanced Presentation Style

Presenters combine academic framing and clear administrative guidance for an 

accessible and engaging briefing.
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What’s New in the 2026 Cycle
Harmonisation of Research Titles

Research titles are aligned across regions to ensure consistency and clear 

expectations for parallel commissioned studies.

Clearer Research Objectives

Research Objectives and Questions are articulated more clearly to reduce ambiguity 

and define study boundaries.

Focus Area Clarifications

Definitions in four key areas support better study categorisation and methodology: 

Digital Citizenship, Inclusion, Future Work, ESG.

Practical Study Design

Optional respondent groups clarified to help researchers design feasible data 

collection and scope studies realistically.
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About the DSRG and DSRGX Programmes
Dual Purpose of Programmes

DSRG and DSRGX support regulatory work and benefit 
industry sponsors through targeted research.

Addressing Evidence Gaps

Programmes fill evidence gaps in communications and 
multimedia for better policy and operational decisions.

Industry-Driven Research Titles

DSRGX research topics come directly from industry 
needs to improve services and governance.

Actionable and Relevant Insights

Researchers contribute practical insights aligned with 
multi-stakeholder needs and programme principles.
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DSRG and DSRGX Deliverables

Research Design
• Conceptual / Theoretical framework
• Research Instrument
• Research Methodology

Reports
• Interim Report
• Research Report
• Financial Report

Research Dissemination
• MCMC Research Symposium
• MCMC Media Matters publication (manuscript)
• Spin off publications and conference presentations
.



How Guided 
Research Works
Defined Research Boundaries

Guided Research projects have predetermined 
parameters that researchers must strictly 
follow to maintain focus and eligibility.

Conceptual and Methodological Discipline

Researchers must apply rigor, clarity, and 
feasible methodologies to produce actionable 
insights within a specific context.

Timely, Problem-Focused Outcomes

Guided Research aims to deliver well-justified 
evidence to inform timely decisions within a 
six-month timeframe.
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Focus Areas of the Programme
Digital Citizenship & Cyberwellness

Focuses on digital safety, user rights, and awareness of regulatory frameworks 
in the evolving digital ecosystem.

Digital Inclusion

Addresses equitable access to digital technologies and overcoming connectivity 
barriers for all users.

Future of Work

Explores evolving skills, labor models, and organizational readiness for 
changing work environments.

Sustainability & ESG

Focuses on environmental impact, responsible technology use, and governance 
practices in digital ecosystems.
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How to Read a Research Title
Components of Research Title

The research title includes key sections like Research Field, Focus, Sponsor, Target 
Groups, and Optional Respondents for clarity.

Research Problem and Aims

The Research Problem defines the study context and rationale, while Aims state 
its overarching purpose.

Role of Research Objectives and Questions

Research Objectives and Questions form the analytical framework guiding the 
inquiry and methodology.

Avoiding Misinterpretations

Understanding mandatory vs optional elements prevents unrelated concepts, new 
aims, or overly narrow or broad designs.
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Walk-Through Example: DCC-2 Research Title
Strengthening Public Adoption of Consumer Redress Mechanisms in the Communications, 

Multimedia, and Postal Services Industry: A Case Study in Negeri Sembilan

Research Scope and Boundaries

The study is geographically and conceptually bounded to Negeri Sembilan and consumer redress 

mechanisms in communications and postal services.

Analytical Focus Areas

Focus is on awareness, behavioural motivations, and communication effectiveness within the 

consumer redress escalation pathway.

Practical Research Guidelines

Emphasis on realistic sample sizes, optional respondent groups, and adherence to grant 

administrative and financial limits.

Coherence and Scope Management

The walkthrough teaches how to align research objectives, questions, and methods to avoid scope 

drift in proposals. 10



Eligibility and Submission Requirements
Eligibility Criteria

Lead Researchers must hold a PhD and be affiliated with a Malaysian Higher 

Education Institution during the research.

Submission Limits and Documents

Each Lead Researcher can submit one proposal per cycle with required documents 

including CV, certificates, publication, and proposal files.

Submission Quality and Timing

Well-structured proposals show preparedness; early submission avoids deadline 

bottlenecks and incomplete proposals risk disqualification.

Guideline Compliance

Applicants are encouraged to review guidelines thoroughly before drafting to ensure 

full compliance and avoid errors. 11



Assessment Criteria Overview
Proposals are evaluated based on quality, alignment, suitability, 
and feasibility to ensure comprehensive assessment.

Academic Quality
Quality focuses on coherent rationale, conceptual clarity, and 
appropriate methodology for rigorous academic standards.

Alignment with Objectives
Alignment requires demonstrating how methods directly 
address research objectives and questions beyond just title 
selection.

Feasibility Considerations
Feasibility must match the six-month timeline and funding 
limits, avoiding overly complex or ambitious designs.

Evaluation Criteria
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Common Mistakes and How to Avoid Them
Practical Proposal Errors

Common practical errors include overly broad studies, proposing prototypes, and misclassifying 
respondents.

Academic Perspective on Mistakes

Scope drift, conceptual overreach, and misalignment between questions and methods often reduce 
proposal coherence.

Keeping Proposals Focused

Proposals should be purposeful, proportionate, and directly linked to research objectives and questions 
to ensure success.

Avoiding Misaligned Proposals

Stay anchored to the Sponsor’s evidence gaps—avoid conceptual drift or proposals that mask personal 
research agendas behind ROs/RQs
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Checklist for Researchers
Conceptual Integrity Review

Researchers must ensure alignment between the research problem, aims, objectives, and 

methodology for strong proposals.

Clear and Accurate Writing

Clear writing in British English is crucial for effective communication and proposal success.

Administrative Accuracy

Confirming all documents are included, correct file formats, feasible respondents, and 

realistic timelines is essential.

Team Expertise Verification

Ensuring the research team collectively has the required expertise strengthens the 

proposal’s credibility.
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Timeline and Deadlines
Submission Deadline

Proposal submissions must be completed by the deadline; late 
entries will not be accepted.

Early Submission Benefits

Early submissions reduce last-minute issues and allow time for 
necessary clarifications.

Sponsor Engagement

Researchers can contact sponsors early for title clarifications to 
improve proposal alignment.

Process Stages Overview

The process includes evaluation, pitching sessions, and execution of 
the Letter of Award stages.
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Please type in your questions in the Q&A box
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FEEDBACK FORM

Scan the QR Code to fill in the Feedback Form

17
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Terima kasih
谢谢 (Xièxiè)
நன்றி (Nanri)
Kotohuadan
ਧੰਨਵਾਦ (Dhanvaad)

CONTACT US

Research Enterprise and Scholarship Department
MCMC Academy
Malaysian Communications and Multimedia Commission 
Centre of Excellence
Jalan Impact, Cyber 6
63000 Cyberjaya
Selangor Darul Ehsan

03 8688 8000/7854/8006/8116/8263

dsrg@mcmc.gov.my

www.mcmc.gov.my



FOCUS AREA 1: DIGITAL CITIZENSHIP & 
CYBER WELLNESS (5 Titles)

19

GUIDED RESEARCH - Predetermined Research Objectives to be achieved with requirements for researchers to recommend suitable research design

No

.
Code Research Title Research Category and Gap/Developmental Area Research Sponsor and Liaison

1. DCC-1 Strengthening Postal Security in Malaysia in the Era of 

E-Commerce and Digitalisation

This research will generate evidence on postal security 

typologies, the interaction of digital and operational 

vulnerabilities, and regulatory readiness considerations to 

support strategic improvements in Malaysia’s postal ecosystem. 

Postal Network Operational 

Development Department, Postal 

Services Planning Division, MCMC

Ms. Nurain Farhana Che Azhar,

nurain.azhar@mcmc.gov.my 

2. DCC-2 Understanding Consumer Awareness and Navigation 

of the Complaint Escalation Pathway in the 

Communications, Content, and Postal Services 

Industry: Evidence from Negeri Sembilan 

This study aims to generate evidence to support awareness and 

adoption of consumer redress mechanisms among users of the 

communications, multimedia, and postal services industries, with 

a specific focus on telecommunications services. 

Negeri Sembilan State Office, Suthern 

Regional Office, MCMC.

Mr. Ts. Ahmad Faizal Rosehaizad, 

faizal.rosehaizad@mcmc.gov.my 

3. DCC-3 Assessing the Impact of Kempen Internet Selamat on 

Students’ Digital Safety Knowledge and 

Behaviour-Intentions in Negeri Sembilan

This study seeks to generate evidence on how Kempen Internet 

Selamat  influences students’ digital-safety knowledge, message 

retention, and readiness to practise responsible online 

behaviours in Negeri Sembilan, thereby supporting a clearer 

understanding of the programme’s effectiveness and 

opportunities for enhancement.  

Negeri Sembilan State Office, Southern 

Regional Office, MCMC

Ms. Ema Shuaida Shuaid,

shuaida.shuaid@mcmc.gov.my 

mailto:nurain.azhar@mcmc.gov.my
mailto:faizal.rosehaizad@mcmc.gov.my
mailto:shuaida.shuaid@mcmc.gov.my
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GUIDED RESEARCH - Predetermined Research Objectives to be achieved with requirements for researchers to recommend suitable research design

No. Code Research Title Research Category and Gap/Developmental Area Research Sponsor and Liaison

4. DCC-4 Assessing the Impact of Kempen Internet Selamat  

on Students’ Digital Safety Knowledge and 

Behaviour-Intentions in Sarawak 

This study seeks to generate evidence on how Kempen Internet Selamat  

influences students’ digital-safety knowledge, message retention, and 

readiness to practise responsible online behaviours in Sarawak, thereby 

supporting a clearer understanding of the programme’s effectiveness and 

opportunities for enhancement. 

Kuching Branch Office, Sarawak 

Regional Office, MCMC

Mr. Mathew Manyin Rengga @ 

Mohd Mu’izzuddin Bin Rengga,

muizzuddin.rengga@mcmc.gov.

my

5. DCC-5 Assessing the Impact of Kempen Internet Selamat  

on Students’ Digital-Safety Knowledge and 

Behaviour-Intentions in Perlis

This study seeks to generate evidence on how Kempen Internet Selamat  

influences students’ digital-safety knowledge, message retention, and 

readiness to practise responsible online behaviours in Perlis, thereby 

supporting a clearer understanding of the programme’s effectiveness and 

opportunities for enhancement. 

Perlis State Office, Northern 

Regional Office, MCMC

Ms. Ramiza Ahmad, 

ramiza.ahmad@mcmc.gov.my  

FOCUS AREA 1: DIGITAL CITIZENSHIP & 
CYBER WELLNESS (5 Titles)

mailto:muizzuddin.rengga@mcmc.gov.my
mailto:muizzuddin.rengga@mcmc.gov.my
mailto:ramiza.ahmad@mcmc.gov.my


FOCUS AREA 2: DIGITAL INCLUSION (11 Titles)
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GUIDED RESEARCH - Predetermined Research Objectives to be achieved with requirements for researchers to recommend suitable research design

No. Code Research Title Research Category and Gap/Developmental Area Research Sponsor and Liaison

6. DI-1 AI-Ready Networks: Aligning 

Telecommunications Infrastructure Planning 

with Malaysia’s AI Priorities

This research aims to provide evidence on how telecommunications 

infrastructure development can better support Malaysia’s wider AI 

ambitions across key sectors, while offering high-level insights relevant to 

MCMC’s policy and planning considerations. 

Market Intelligence Department, 

Industry Research and Data Analytics 

Division, MCMC.

Mr. Muhammad Alif Zahari,

alif.zahari@mcmc.gov.my 

7. DI-2 Evaluating NADI’s Contribution to Digital 

Inclusion and Participation in Sarawak: 

Evidence from Selected Sites

This study seeks to generate evidence on understanding the role of NADI 

centres and associated programmes to ensure continued relevance and 

improvements for NADI-related community-facing programmes, activities 

and interactions. 

Kuching Branch Office, Sarawak Regional 

Office, MCMC

Ms. Zazarina Binti Drahman,

zazarina.drahman@mcmc.gov.my 

8. DI-3 A Comparative Assessment of Mobile 

Broadband User Satisfaction in Urban and 

Rural Areas of Kampar, Perak 

This study seeks to generate evidence on user-centred perspectives and 

gap areas to inform MCMC’s planning and optimisation efforts.

Digital Infrastructure Data Management 

Department, Infrastructure Planning 

Division,  MCMC

Ms. Nur Azra binti Othman, 

azra.othman@mcmc.gov.my 

9 DI-4 Socio-economic Implications of Internet 

Connectivity Availability in Rural Malaysia: A 

Data-Driven Assessment

This study seeks to generate evidence on how the reliability of internet 

connectivity affects socio-economic participation among rural 

communities. Findings are expected to support MCMC’s planning and 

programme design, particularly in enhancing the effectiveness of rural 

connectivity initiatives.

Digital Infrastructure Data Management 

Department, Infrastructure Planning 

Division,  MCMC

Ts. Muhammad Ridzwan Ahmad Teridi,

ridzwan.teridi@mcmc.gov.my 

mailto:alif.zahari@mcmc.gov.my
mailto:zazarina.drahman@mcmc.gov.my
mailto:azra.othman@mcmc.gov.my
mailto:ridzwan.teridi@mcmc.gov.my
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GUIDED RESEARCH - Predetermined Research Objectives to be achieved with requirements for researchers to recommend suitable research design

No. Code Research Title Research Category and Gap/Developmental Area Research Sponsor and Liaison

10. DI-5 Digital Access and Equity in Communications 

and Multimedia Services for Malaysia’s 

Underserved Groups 

This study will generate user-centred evidence on barriers, enablers, and 

feasible solutions shaping access to communications and multimedia services 

among underserved groups, with outputs to inform inclusive policy 

considerations, consumer-centred programme refinement, and advocacy 

practice. 

Communication and Multimedia 

Consumer Forum Malaysia (CFM)

Ms. Nurul Afifah Abdul Rashid, 

afifah@cfm.my

11. DI-6 Assessing In-Building Digital TV Signal 

Distribution Performance in Affordable 

High-Rise Housing in Malaysia: A Case Study 

Involving MYTV’s DTT and MATV Distribution 

Systems

This study aims to understand the factors surrounding contributing in-building 

TV signal distribution performance for service validation and improvement.

MYTV Broadcasting Sdn. Bhd.

Ms. Norazah Binit Abdullah, 

norazah@mtvb.my

12. DI-7 Evaluating Digital TV Signal Distribution 

Performance in Hotel MATV Systems in 

Malaysia: Case Insights Involving MYTV’s 

Digital Terrestrial Television (DTT) Service

This study aims to understand the factors that influence in-building TV signal 

distribution performance in Malaysian hotels for the purposes of service 

validation and improvement.

MYTV Broadcasting Sdn. Bhd.

Ms. Norazah Binit Abdullah, 

norazah@mtvb.my

FOCUS AREA 2: DIGITAL INCLUSION (11 Titles)

mailto:afifah@cfm.my
mailto:norazah@mtvb.my
mailto:norazah@mtvb.my
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GUIDED RESEARCH - Predetermined Research Objectives to be achieved with requirements for researchers to recommend suitable research design

No. Code Research Title Research Category and Gap/Developmental Area Research Sponsor and Liaison

13. DI-8 How Malaysians Listen Now: FM and 

Cross-Platform Digital Audio Behaviour

This study aims to understand the factors that influence listening behaviours, 

motivations and choices across radio and digital platforms. 

Suara Johor Sdn. Bhd. (Best FM)

Mr. Amin Aizuddin Bin Maharam, 

aminaizuddin@gmail.com

14. DI-9 Radio & Digital Audio Ads in Malaysia: What 

Works, For Whom, and Why

This study addresses evidence access gaps that shape planning and 

decision-making across FM and digital audio platforms.

Suara Johor Sdn. Bhd. (Best FM)

Mr. Amin Aizuddin Bin Maharam, 

aminaizuddin@gmail.com

15. DI-10 Readiness for IP-Enabled Radio Workflows in 

Malaysia: Capabilities, Risks and Gaps

This study addresses evidence gaps on organisational and process readiness 

within the Malaysian radio sector as broadcasters navigate increasing shifts 

toward IP-enabled workflows.

Suara Johor Sdn. Bhd. (Best FM)

Mr. Amin Aizuddin Bin Maharam, 

aminaizuddin@gmail.com

16. DI-11 How Radio Audiences Engage Online: Digital 

Behaviours and Practical Implications for 

Malaysian Broadcasters

This study addresses evidence gaps related to Malaysian radio audiences’ 

digital content engagement, online behaviours, motivations and patterns of 

interaction with radio-linked digital formats

Suara Johor Sdn. Bhd. (Best FM) 

Mr. Amin Aizuddin Bin Maharam, 

aminaizuddin@gmail.com

FOCUS AREA 2: DIGITAL INCLUSION (11 Titles)

mailto:aminaizuddin@gmail.com
mailto:aminaizuddin@gmail.com
mailto:aminaizuddin@gmail.com
mailto:aminaizuddin@gmail.com


FOCUS AREA 3: FUTURE OF WORK (2 Titles)
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No. Code Research Title Research Category and Gap/Developmental Area Research Sponsor and Liaison

17. FW-1 Parcel Delivery Pricing and Worker Protection in 

the Gig Economy: Policy Implications

This research seeks to generate evidence on the inter-relationship between courier 

pricing models, gig courier compensation, and cost structures, to support MCMC’s 

development of fair, sustainable pricing and worker protection guidelines. 

Postal Network Operational 

Development Department, Postal 

Services Planning Division, MCMC

Mr. Mohd Fakhri Aris bin 

Muhammad Ghazi

mohd.fakhri@mcmc.gov.my 

18. FW-2 Future Skills for Malaysian Radio: Roles, Gaps and 

Reskilling Priorities

This study addresses evidence gaps on the evolving role profiles, skills needs, and 

practical reskilling priorities emerging in Malaysia’s radio workforce as digital and 

AI-assisted tools become increasingly integrated into production and operations.

Suara Johor Sdn. Bhd. (Best FM)

Mr. Amin Aizuddin Bin Maharam, 

aminaizuddin@gmail.com

GUIDED RESEARCH - Predetermined Research Objectives to be achieved with requirements for researchers to recommend suitable research design

mailto:mohd.fakhri@mcmc.gov.my
mailto:aminaizuddin@gmail.com


FOCUS AREA 4: SUSTAINABILITY & ENVIRONMENT, 
SOCIAL AND GOVERNANCE (8 Titles)
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GUIDED RESEARCH - Predetermined Research Objectives to be achieved with requirements for researchers to recommend suitable research design

No. Code Research Title Research Category and Gap/Developmental Area Research Sponsor and Liaison

19. SESG-1 Assessing Malaysian Telcos’ Readiness to 

Deliver Enterprise Digital Solutions Across 

Key Vertical Industries in the Telco-to-TechCo 

Transition

This study examines telco organisational and strategic readiness to enable 

enterprise-focused digital solutions across key vertical industries. 

Stakeholders Future Enablement 

Division, MCMC

Ts. Mohamad Azreen Firdaus Abd 

Aziz, 

azreen.abdaziz@mcmc.gov.my 

20. SESG-2 Sustainability Challenges of Local Content 

Producers in Malaysia and Their Implications 

for Broadcasters

This study aims to understand the factors contributing to and impeding the 

sustainability of local Malaysian content creation towards ensuring the 

sustainability of Malaysia broadcasters and local content creators. 

Sarawak Media Group Sdn. Bhd. 

Ms. Madiana Binti Roland Nawe 

Salas.

madiana@smg.my 

mailto:azreen.abdaziz@mcmc.gov.my
mailto:madiana@smg.my
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