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• PSAs on Covid-19 in Malaysia focused on issues 
concerning the public to increase awareness, 
knowledge and recommending solutions. 

• The messages were tailored to each and every 
phases of the pandemic. It attempts to 
persuade public beliefs, attitude, and 
stimulates positive behavioural changes.

• This research is conducted to understand at 
the ground level, the perception and 
acceptance of the society on the PSAs directed 
at them particularly on COVID-19.



PSAs are not new to us

• Public service announcement (PSA) is an integral communication 
practice especially for government campaigns focused towards the 
society. 

• In Malaysia, PSAs are commonly related with programmes run by 
the government or voluntary agencies on health issues such as the 
anti-smoking, obesity, and cancer awareness campaigns, among 
others. 

• Like the current crisis- the COVID-19 outbreak, PSAs are widely 
used to improve public’s awareness, prevention and intervention 
strategies through the use of mass and digital media.

• Messages such as frequent hand washing, social distancing and 
regular sanitisation were the main focus of these PSAs at the initial 
stage, and later PSAs also focused on vaccination etc.

Image source: https://policyoptions.irpp.org/magazines/july-2020/global-health-coodination-necessary-
in-a-pandemic/



The main challenge in our digital society today is the 
engagement with media and the way media is used to retrieve 
information and how it impacts the targeted audience.

Thus, the role of national agencies such as MCMC is not only 
to monitor and safeguard people’s safety on their media usage 
and engagement, but also to ensure the health information (in 
this case on the COVID-19) crafted by the government is 
disseminated strategically and efficiently.

This study aimed to explore and understand the engagement 
and perception of the public on COVID-19 related PSAs and to 
better understand whether the approaches used were 
efficient in delivering the intended message to a multicultural 
Malaysia, which also includes disadvantaged groups such as 
children, the disabled and the elderly.

The way we use media has 
changed



Key Findings of the Study
1. PUBLIC INFORMATION SEEKING BEHAVIOUR



2. PERCEPTIONS & INDICATORS OF PSA



3. EFFECTIVENESS OF PSA AS COMMUNICATION PLATFORM






